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Human Resource Management
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Organization and Management
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Production and Operations Management
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Business Ethics
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Strategic Management
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Business Statistics
mwﬁﬁ"ﬁuLﬁﬁf;ﬁ'ﬂﬂﬁﬁLm:miﬁﬁﬂfmuifﬂu‘s:ﬂqﬂﬁﬁ%t%\aqﬁﬁ@ TFun nauiu

Mussdsyausznsiianeiays nstiasnifeymidoedu Mulsduuarnisuenuesnana

deziures daudsgy Ussrnsuaznisgudetine nisussanen NSNARBUANYAS N N9

naraulrsuAes N1sAlAsITRA USSR N1SAIATIERANARRLE URTNITNANBEBUNTN

AT LeUAYH



58

LA 1604 NYUNIEGNa 3 (3-0-6)
Business Laws
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Marketing Channels Management
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Product and Pricing Management
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Marketing Communication
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Consumer Behaviors
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Direct Marketing
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Public Relations for Marketing
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Wholesale and Retail Management
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Service Marketing
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Marketing for Society and Environment
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Local Product Marketing
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Digital Marketing
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Brand Management
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Sales Management
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Supply Chain and Logistics Marketing
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Marketing for Health Business
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Creative Marketing
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Marketing for Tourism
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Strategic Marketing Management
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Marketing Planning
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International Marketing
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Marketing Innovations
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Quantitative Analysis for Marketing
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Marketing Information Systems
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Preparation for Field Experience in Marketing
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Field Experience in Marketing
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Marketing Research
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Seminar in Marketing
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Special Topics in Marketing
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Cooperative Education Preparation
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Cooperative Education
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