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CA 1105 RANNISABININARLASI T e N9 3(3-0-6)
Principles of News Reporting
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Personality Development for Communication Arts
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Language Use of Communication Arts
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CA 2101 fetmiiResmiinarans 3(3-0-6)
New Media for Communication Arts
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Principles and the Art of Photography
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CA 2103 AaUznsyauasmatianisiuauwe 3(2-2-5)
Rhetoric and Presentation Techniques
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Computer Applications for Graphic Design
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Computer Applications for Broadcasting
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CA 2106 nsltintinaladmsusuiimarans 3(3-0-6)
Persuasion for Communication Arts
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CA2107 - misResssEninedmmuessy 3(3-0-6)
Cross-Cultural Communication
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Analysis of Current Affairs for Communication |
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Basic Broadcasting Production
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Laws and Ethics of Mass Communications
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CA3105  msResisiiienisWamTiasdu | 3(2-2-5)
Communication for Rural Development
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Media Production for Community
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Research in Communication Arts
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CA 4901 ANNAFERS 3(3-0-6)
Seminar in Communication Arts
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CA4902  Tasenstaudiuinernans 3(3-0-6)
Special Project in Communication Arts
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ENG 1602  anuasnqudmsuAsleans 3(3-0-6)
English for Arts
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English for Work
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CA2204  msmszvingfnssufuilnauacdsuas 3(3-0-6)
Analysis of Consumer and Audience Behaviors
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CA 3202 msﬁﬂmsmmmﬂL%agsmﬁm‘s _ 3(3-0-6)
Integrated Marketing Communication
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CA 3203  WOURYNITINUNLNEIHEMI 3(2-2-5)
Media and Advertising Media Planning
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Media Creation and Production for Advertising and Public
Relations
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CA 3205 NSNEINTTAUNIRE T 3(3-0-6)
Creative Copy Writing
ATTHNHNEY AYTNATAT LA NITUINNITUBIAITNAARENETTA N19aE19
AIMHAELANT e A mae TR o pIAlTENBULATUSTIANYBIUN A E N
nslEnmluunlzwan wénnesedwassduasmsdanumlauondmiudoussnn

A o uasAnufiR@eumlzyonaulandifgmnislamon
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Advertising Business Management
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CA 4202 NTFINUNHTUTIA IR N 3(2-2-5)
Advertising Campaign Planning
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Creative Writing in Journalism and Information Technology
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CA 2302 NSALATNINSRISATAS '3(2-2-5)
Photo Journalism
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Printed and Online Media Editing
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Foreign News and Features
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Printed and Online Media Production
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CA 4301 AMFINNITITHAINIRISRIUNA ‘ 3(3-0-6)
Journalism and Information Technology Management
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CA 4302 msﬁ'a‘zhfmazﬁmﬁmhqiguge ‘ 3(2—2-5)
Advanced News Reporting
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Script Writing for Radio and Television
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Media Analysis and Media Literacy
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Radio and Television News Production
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CA 3404 n’rsuﬁﬂﬂﬂms"‘mqnizmatﬁm'fuga 3(2-2-5)
Advanced Radio Program Production
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Television Visual Creation for Story Telling
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Broadcasting Management
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Advanced Television Production
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CA 2501 s BguiRen1sUsTETNNE ' 3(3-0-6)
Writing for Public Relations
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Special Events For Public Relations and Corporate Communication
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Advanced Writing for Public Relations
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CA 3503 ﬁamaﬁuuazqwﬁué’uﬁ’ué 3(3-0-6)
Press and Community Relations
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CA3504  HuszniAuazRBnsanidusienis 3(2-2-5)
Radio and Television Moderators Technique
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CA 4501 ATIANTTITRUSEUIRNAUE 3(3-0-6)

Public Relations Management
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CA4502  MTINUHMTHAINENSUsTaTHNLE - 3(2-2-5)
Public Relations Campaign Planning
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Preparation for Field Experience in Communication Arts
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Field Experience in Communication Arts
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COOP 3801 NSIASHNNUARFANET 1(0-3-2)
Cooperative Education Preparation
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